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C1. Introduction to webdatametrics, online research and its legal and ethical aspects
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	Remarks (previous requirements, coordination, other, if any)



	This is an introductory course, thus no specific formal requirements from students are needed. However it is expected that students are familiar with basic concepts of social science research and its methodology. 



	Objectives and competences of the subject (basics, general, transversal, specifics)



	Objectives:
This course is to serve as an introductory and illustrative source of knowledge about web-based research in social sciences. 
It aims to pave the way of students during the Master and their professional prospects after the Master. The program is presented in a way that helps students to select their itinerary in selective courses, the most appropriate associate partner for internship, the Master dissertation and to take these decisions on the basis of a carrier plan in line with student´s background, interests and skills. Specific goals are:
   -Presenting and discuss the methodological and epistemological considerations of Internet as a research object as well as a data collection medium.
   -Introducing students with a conceptualization of main online research methods and techniques -qualitative/quantitative, reactive/non-reactive, data collection/data analysis- and main fields of application in social sciences; 
   -Presenting different types of existing web data (I.e. Big Data, survey data) and analysis techniques options;
   -Pointing out the legal and ethical issues involved in Internet research; 
   -Making a review of relevant practices in “real life” involving Internet research by both public and private institutions and stakeholders.

Competences:
The course is intended to provide students with, at least, the following competences: 
    -The capacity to identify and to choose appropriate Internet research methods of web data collection and analysis, in relation to specific goals and constraints of a given research project.
    -The ability to critically approach a web-based research project and to be reflective as a subject of research mainly regarding ethical and legal issues. 
    -The capacity to write a tentative draft for the Master dissertation project in terms of reviewing literature/state of the art, defining research goals, choosing methodology, etc.
    -The capacity to write a carrier plan that identifes relevant stakeholders and potential employers



	Programme (Brief Description of modules) and expected learning outcomes



		1. Introduction. Doing research through the Internet. 
     -Methodological and epistemological considerations on web-based research
     -Offline vs. Online research.
     -Data quality in Internet research

	2.  Legal and ethical issues of online research
     -Data privacy and data security.
     -Ethics in Internet research.
     -Best practices in online research: Codes and standards 

	3. Introduction to online research data collection methods 
     -Web surveys
     -Non-reactive methods
     -Web based Tests and Experiments

	      4.  Internet data analysis and tools
           -Online research tools: an overview 
           -Introduction to Big Data analysis tools
           -Social network analysis, data & text mining and semantic web technologies
           -Software for web surveys
           -Internet data archives and sources

	       5. Applied Internet research: fields of application
           -Web data and applied economics
           -Media research and web data
           -Sociological and political research using the Internet
           -Psychological research and web data
           -Application of web data in other fields






	Methodology 



	The course will consist of a mixture of face-to-face and online lectures, participation, self-study & assignments during the course. 
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	Online resources:
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	Evaluation System:



	
	General Considerations:

	Students will receive material and literature one month before the course.
Face to Face lectures will take place during 15 hours in September and it is assume the students have been doing individual work using the material. There will be individual meeting before the beginning of the course.
There will be two on-line individual meetings where teachers monitor the work to be done. One will take place at the end of September and the other by mid-October depending on the number of students.
There will be two group meetings where students will share the state of their work by mid-November. 
Evaluation is based on assignments and participation carried out during the course. Students must submit a literature review on a specific research line, a 3000 hundred words Master Dissertation proposal and a carrier development plan. The Master dissertation proposal will preferably –not compulsory- serve as the basis for the design of the Master Thesis Project. 



	Evaluation Criteria: 

	Students will be evaluated according to the following criteria:
- Participation in lectures and online follow up: 20 %
- Online presentation: 15 %
- Literature review: 25%
- Master/Dissertation research project proposal: 25%
- Master itinerary and Carrier development plan: 15%

Minimum 60%

	



	Recommendation for second and following evaluations:

	Students scoring less than 60% will be requested to repeat the Online presentation, the Literature review, the Master/Dissertation Research project proposal, and/or Master itinerary and Carrier development plan.

	














	Employment Opportunities (optional)



	--
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